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tta tre vise man!
orrman ar verkligen jat-

kadeglad arkitektur- o0ch Swedestnd(ovamahciauS Det dér skrattet, det fastnade i halsen pa more provincial and laughable. If there ever were
da har man kunnat skrat- ally great fun FRiuS ture and design such mig den 6. februari 2004. Visst hade jag hort ta- any innovative ideas, they drowned in those mas-
snart ett halvsekel. Fér medan dan commentator on architec u‘ded plenty of laughs las om dem tidigare. Aret innan hade de tillde- sive natural resources; what did Norway care
och svenskarna erdvrat variden 2 mysalfy NoEway f1E8 W?/\V/mle the Danes: Finns lats en utmarkelse, tror det var Norsk Designrads about visions now that they had their black gold? =l
med sina mobelklassiker har Norge tillverkat for almost half a cen“‘;yme world with their 62 hederspris — n4got inhemskt och obetydligt hur | choked on my own laughter on the 6th of
rycket lite, Bortsett fran de dar ergonomiska kon and Swedes conquere g very I som helst — och de hade stallt ut en serie fanér- February 2004. | had, admittedly, already heard

torsstolarna i bojtra, vill saga, sa konsekvent mon
tanke,

strudsa att det ndrmast framstod som
som om man ville markera sitt forakt for grann

landernias framgéngar, s4ga att har skulle minsann

inte laggas nagon tid pa produktutveckling eller
marknadsanalyser eller affarer med valsmorda

italienare. Inte for all olja | varlden

hat do you get when you cut
a piece of paper I two? A
Norwegian jigsaw puzzle!
What do the traffic
signs in Norwegian rounda:

i !
2 No more than eight rounds!

bouts say rway? They

Why wasn't Jesus porn in Noi

couldn't find three wise men!

ians is &
Making jokes about the Norwegians

Norway produce

sic furniture designs, oo chals i

ic of
tle. Except for those ergonomic
pent wood, that is, e oloni
that they more or 1ess appear .
tended to express disgus! o1
countries' successes, a8 if to

tim
ting unwillingness to spend any

Oljan ja. Inte ens den fick oss att sluta
skratta. Att Norge plotsligt blev ett av vérldens
rikaste lander spelade liksom ingen roll s& lange
maéblerna forblev sa dar 16jligt rediga och fo-
drande och - "norska”. Oljefyndigheterna ver-
kade rent av gora norrmannen annu mer varlds-
franvénda och skrattretande. Om dér nagonsin
funnits innovativa idéer drunknade dessa nu i de
valdiga naturtillgangarna; vad brydde sig Norge
om visioner nar de hittat det svarta guldet.

maébler pa Stockholms mobelmaéssa. | och for sig
inga ergonomimonster, men objekten kromade
sig och stod i och var lite vél installsamma och
lustiga. Men finishen var imponerande, allt sag
ut att vara producerat av en av de dér valsmorda
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on product development. market analyses or
business transactions with well-greased Italians
Not for all the oil in the world.

Ah, the oil. Even that couldn't stifle our
laughter. It just seemed to make no difference
that Norway had developed into one of the
wealthiest nations in the world as long as their
furniture remained so ridiculously proper and
wholesome and — "Norwegian”. The oil reserves
actually seemed to make the Norwegians even

about them. The previous year they had received
some award - | think it was the Norwegian Design
Council’s Honorary Prize, something local and
insignificant at any rate — and they had exhibited
a series of plywood furniture at the Stockholm




Fig.9

e s}

Sota Break, L« Hielle, 2004

haas.

italienarna, trots att det bara rorde sig om pro-
totyper. Och namnet var kaxigt forstas. Liksom
montern, kladd i en retrochic vasstapet som de
maste ha stulit fran nagon gammal ungdoms-
gard.

Men nu ringde telefonen. Och det var
Matti Klenell. Aret innan hade han vunnit Forum
AID’s +1-pris fér att ha designat Stockholms-
massans basta nya produkt och i ar var det
féljaktligen hans tur att utse vinnaren. Han hade
vandrat méssgolvet i tva dagar. Och nu hade han
bestamt sig. "Kom till L.K. Hjelles monter sa ska
jag visa dig!" Sa han inte alls forresten, for ingen
svensk visste vad L.K. Hjelle var vid den har tid-
punkten. Men vi fann varandra i massvimlet och
vi fann produkten han ville beléna och vi fann de
tre omtumlade designerna och vi fann en lycklig
producent och vi fann ett Norge som vi aldrig
sett tidigare (fig. 9). Matti pinpointade kvaliteter-
na i detta nya Norge i sin motivering:

Norway Says' samarbete med stoppmébelpro-
ducenten LK Hjelle har givit en mycket sam-
manhallen kollektion samtida och intelligenta
mébler. Till dessa har formgivarna tagit fram en
serie mébeltextilier som produceras av Gud-

br u ik vilket ytterliga
forstarker intrycket av ett bade lustfyllt och
ambitiost samarbete. Mest glénser pausmo-
beln Break. Dess form signalerar tydligt bade

och avskildhet i det rum-
met. Trots sin diskreta form tar den plats, den
161 pa sig och markerar att den finns. Den kla-
rar utan problem balansgangen mellan att vara
en uttrycksfull gestalt, ett praktiskt sittredskap
och anvandbar mabel for offentliga samman-
hang. Dessutom utstralar Break ett beundrans-
vért kvalitetstankande som andas mer Udine
4n Sykkylven.

Prestigeldsa, omsorgsfulla, kvalitetsmedvetna,
formsakra, kommunicerande ... Se dar en nor-
gehistoria som dven norrméan kan skratta at.
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Furniture Fair. No ergonomic monsters, far from
it, but the objects twisted and turned and were
slightly too subservient and comical for their
own good. But the finish was impressive, every-
thing looked as if it could have been produced
by those well-greased Italians, even though they
were only prototypes. And the name was cocky,
of course. Just like the exhibition stand, dressed
in a retro chic tammy wallpaper they must have
stolen from some rundown youth club.

But now my phone rang. And Matti Kienell
was at the other end. Last year he had won Forum
AlID’s +1 Prize for designing the best new product at
the fair, and thus it was up to him to pick this year’s
winner. He had spent two days trawling the fair and
now he had arrived at a decision. "Come over to
L.K. Hjelle's stand and I'll show you!” He said not,
because at that time no Swede had an inkling what
LK. Hjelle even was. But we found each other any-
way and we found the product he wanted to reward
and we found three dumbfounded designers and we
found a thrilled producer and we found a Norway we
had never seen before (fig. 9).

A few hours later, at the prize ceremony,
Matti pinpointed the qualities of this new Norway
in his speach:

The collaboration between Norway Says and
the furniture producer LK. Hjelle has resul-
ted in a highly consistent collection of con-
temporary and intelligent furniture. For these
pleces the designers have used a series of
furniture textiles produced by Gudbrandsda-
lens Uldvarefabrik, a choice that fortifies the
impression of joy and ambition underlying their
collaboration. The brightest star in the collecti-
onis the leisure furniture piece called Break. ts

form si both y and enclosure
in the public space. Despite its discrete form
it occupies a space, it moves and asserts its
existence. It balances elegantly between being
an expressive manifestation, a practical tool
for sitting and a practical piece of furniture for
public occasions. In addition, Break exudes an
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Norden. Smaka Pa namnet. P& engelska blir det
ordagrant "The North”. Vem kom Pa det? Nagon
séder om oss uppenbarligen. Som om det fanns
ett fagel, fisk eller mittemellan p4 jordkiotet och
Vi bodde uppe vid varlds dnde vid stupet til|
drakarna dit Ingen vettig manniska vagade ta sig
for att fréga oss vad vi sjalva ville bji kallade.
Norden eller Skandinavien ~ yar bor vi
egentligen? Det eng har fem lander, det andra
har tre. Alla ar kalla, visst, men andock radikalt
olika. Men om detta bryr Sig kanske ingen i "The
South” eller "The West" sller "The East”. Det
som fatt avgéra var adress, var hemvist, ar ;stal-
let nanjmen S0m sadana. Hur de ligger i munnen
(?ch da ar svaret givet. "The Nordic Counmes‘:
later vadmalskt och trolski
Medan "Scandinavia”

foriskt. Men 0ocksa fé,

rradiskt. Atmi ¢
formaivare, minstone for

Ausaze

ble sense of quality that smacks mare of

Udine than of Sykkylven.

Unprestigious, attentive, quality conscious, clean-
styled, communicative ... See, there's a Norwe:
gian tale that even Norwegians can laugh at.

“Norden”. Consider it. In literal English, “The
North". Who coined that appelation?

Probably someone from further south. As
if there were some bird or fish, or something in-
between, on the planet Earth and we lived upat
the far end of the world on the edge of a clif
Wwhere dragons lurked and no sane person would
dare venture to ask us what we ourselves would
prefer to be called

The Nordic countries or Scandinavia =
where do we really live? One appelation includes
five nations, the other three. They are all cold, 1o
be sure, but still radically different. But perhaps
that is of no concern to peoples in "The South”
or "The West" or "The East’.

Instead, the names themselves have
come to define our address, how well they fitthe
mouth, And that determines the answer: "The
Nordic Countries” has an air of homespun fiézé:
trolls and archaism, whereas "Scandinavia’ con-
Jures up blond, sexy, urban associations and just
rolls over the lips as lightly and refreshingly @@
mountain waterfall in springtime. Seductive. But
also treacherous. At least for designers.

Ever since the Scandinavian Design 60"
cept turned into a money machine all over the
Western world, many a designer has been on the
verge of falling down that waterfall. What onc®
started as a rather literal interpretation of a 10¢é!
tradition of craftsmanship is today reduced 0@
style that is indiscriminately tacked on Pmd”as
just in order to jack up their price by a few hu.ndfed
kroner, So formalized that one might think it Was
invented by a publisher of coffee-table books: ’

It wasn't. Open the coffee-table bcka, an.
you will see that the origins of Scandinavian De
sign instead were peasantlike and quite spartan

utan urskiljning klistras pa produkt efter produkt
i syfte att fa upp priset ett par hundralappar. Sa
formaliserad att man skulle kunna tro att den
ar uppfunnen av en forldggare av coffee-table-
bocker.

Det ar den inte. Oppna coffee-tableboken
sa far du se att upprinnelsen till Scandinavian
Design snarare &r bondsk och tamligen torftig
— mer osofistikerat nordisk &n elegant skandi-
navisk, om du forstar. Till och med nar det ror
sig om en sadan gracios skapelse som Hans
Wegners Y-stol (fig. 10). Den ritades for omkring
60 ar sedan och medan amerikanarna gjorde
glasfibermobler och italienarna flexibla och le-
dade stoppmobler tog Wegner vad han hade och
sagade och sandpapprade och limmade och
snérde ihop en ekstol. Bara sa dar. Ungefar som
man alltid gjort i generationer har uppe vid stup-
ets rand.

Medan danska formgivare har haft svart
att axla arvet efter Wegner och de andra titaner-
na har de tre norrménnen i Norway Says varit lite
som kockar i England: de har haft allt att vinna,
inget att férlora. Och medan danskarna ngjt sig
med att forvalta snarare an fornya har Norway
Says kunnat accelerera ut i omkaérningsfilen som
tagit dem till Stockholm och Milano och IGFF
och en position som slutligen gjort deras namn
réttvisa: Vad Norway Says sager &r idag verkli-
gen det Norge sager.

Vilket ar lustigt med tanke pa hur ironiskt
namnet maste ha varit tinkt fran bérjan. Du ser
det framfor dig: i den ena ringhérnan en elitistisk
och matt mébelvarld, i den andra ett gang ny-
kldckta designer. Ett klassiskt underdogdrama.
"Tre norrman. En drom. Noll erfarenhet”, som det
skulle hetat p& Hollywoodlingua. Och av trions
agerande att déma verkade man inte ens kénna

till hur den norska mobelindustrin arbetade. Eller
sé var det just det man gjorde, man bara valde
att gora precis tvartom.

Sé hér sag verkligheten ut i design-Nor-
ge i slutet av 90-talet, da Torbjorn Anderssen,
Andreas Engesvik och Espen Voll tog sin examen:

- more unsophisticated Nordic than elegantly
Scandinavian, if you see what | mean. That even
applies to as graceful a creation as Hans Weg-
ner’'s Y-chair (fig. 10). It was designed about 60
years ago, and while the Americans were mak-
ing glass fibre furniture and the [talians were
creating flexible, jointed upholstered furniture,
Wegner just grabbed whatever materials were
at hand and sawed and sandpapered and glued
and strung together an oak chair.

Just like that.

More or less like people always had done
up here on the edge of the cliff.

While Danish designers have been burdened un-
der the heritage of Wegner and the other titans,
the three Norwegians in Norway Says have found
themselves in a situation slightly resemblant to
that of English chefs: All to win and nothing to
lose. And while the Danes settled for administra-
tion rather than renewal, Norway Says were free to
shift into the fast lane that brought them to Stock-
holm and Milan and New York and a position that
finally did justice to their name: Today, what Nor-
way Says says is really what Norway says.

Which is quite funny considering the ironic
undertone they probably intended the name to
have at first. One can picture it: In one corner an
elitist and complacent world of furniture and in the
other a gang of newly hatched designers. A classic
underdog story. "Three Norwegians. One dream.
No experience.” To phrase it in Hollywood lingo.
And judging by the trio’s actions, they didn't even
know the first thing about the business, not even
how the domestic furniture industry operated.

Or perhaps they did, but just decided to
do the opposite.

This was the reality of Norwegian design
in the late 90's when Torbjern Anderssen, An-
dreas Engesvik and Espen Voll graduated:

1. A designer worked alone, under his or
her own name.

2. You worked for the same producer
throughout your whole career.
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et namn,

2. Man jobbade for

karriaren

3. Och man jobbade i Norge for

rska
producenter.

Alla de dar oskrivna reglerna brot Nor-
way Says emot. Och lade grunden till
norsk d

vitalare

gnindustri
Férandringen var inte bara deras fortjanst
naturligtvis. Den lag i tiden, Claesson Ko

Rune hade genomfért en liknande revolution i
Sverige tio

tidigare. Claesson Koivisto Rune
som fér ovrigt

r svara att kringga nar man ta-
lar om Norway Says. P4 avstand kan det framsta
Som om norrmannen modellerat hela sin karriar
pa den svenska trion. Men bara delvis. Medan
Marten Claesson, Eero Koivisto och O
drivit foret:

la Rune
ag anda sedan examen fran Konstfack
ar Norway Says snarare en slumpmassig kon-
sekvens av ett utstallningsprojekt som inte gick
som det var tankt. Det som skulle ha blivit en
scen for det basta inom samtida norsk design
blev istallet en utstalining for fem enskilda form-
givare som i sin tur blev ett foretag med tre del-
agare. Det var férst under utstaliningsarbetet
som Anderssen, Engesvik och Voll Insag hur
kompatibla deras respektive uttryck faktiskt var.

Dérefter blir beroringspunkterna fler For-
utom de allra mest Uppenbara - bada grupperna
artre, alla ar man, alla 4r fran samma generation
— finns stora likheter | formgivarnas personlighe-
ter. Anderssen och Claesson 4r filosoferna, Voll
och Koivisto Praktikerna, Engesvik och Rune de
trendkansliga navigatorerna. Mycket férenklat
forstas. Och aven estetiskt rimmar de Elegan-
sen, det avskalade, de rena linjerna. Ett i grun-
den mycket skandinaviskt formsprak.
och fordrande och "norskt”,
$a som vi kdnner det frén Wegner, Alvar Aalto
och Bruno Mathsson. Eljer Jasper Morrison, for
att ta ett mer aktuellt exempel - d
€ngelsmannen som hjalpt till att
"Var" minimalistiska stil i vastvarlde

Inte redigt
men skandinaviskt

en saregne
Popularisera
n.

3. And in Norway you worked for Norwe-

gian produce

Norway Says broke all those unwritten

And by doing so they laid the foundation

for a more vital Nor

gian design industry.

It was not all their doing, of course. The time
2. Claes

a similar revolution in Sweden ten years earlier.

was r on Koivisto Rune had conducted

Claesson Koivisto Rune who, by the way, are hard
on of Norway Says
Seen from a distance one may form the impres-
sion that the Norwegians modelled their whole
career on the Swedish trio. But only to a certain
extent. Whereas Marten Claesson, Eero Koivisto
and Ola Rune s
had taken the

to circumy

nt in any discus

arted a

exams at Konstfack, Norway Says
L an

was more of a coincidental consequence of

ompany as soon as they

exhibition that didn't turn out as expected. What
should have been a staging of the best achieve-
ments in Norwegian design, came out as an exhi-
bition featuring five separate designers, which in
turn developed into a partnership of three. It was
only in the course of the exhibition that Anders{:
sen, Engesvik and Voll realized just how compa
ible their respective forms of expression were.

Following that, the similarities increase: Be;
sides the most obvious — both groups consist ue
three persons, they are all male, all part of the savT:‘A
generation - there are great similarities in the deswfhe
ers' personalities. Andersson and Claesson afe‘ds
philosophers, Voll and Koivisto the practical m:l a:
Engesvik and Rune the trend sensitive nam!;re
tors. In a simplified sense, of course. And ¢
are even aesthetic similarities. The elega"‘e,y'
the bareness, the clean lines. All in all @ vnd
Scandinavian formal language. Not proper ayan
wholesome and "Norwegian", but Scandmaav(ks
in the way we have come to know it in the(\;/‘ ey
of Wegner, Alvar Aalto and Bruno Mamsfem‘po-
Jasper Morrison, to include a more coﬂhShma"
rary example - the characteristic Engnoa o
who helped turn "our” minimalistic styler
throughout the Western world.

viszss -

Fig.11

Stalen Tennis, Andreas Engesvik. prototype.
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Norway Says bidrar i det har samman-
hanget med en valgérande grad av sensualism.
Datorn, med dess mojligheter att generera orga-
niska volymer, har ersatt datidens vassa vinkel-
hakar och pionjarernas verk framstar inte sallan
som onddigt asketiska vid sidan av norrmannens
skulpturala skapelser. Det kan vara en farg, en
ytbehandling, en funktion, en komposition — en
typisk Norway Says produkt rymmer alltid ett
element av dverraskning och humor som skén-
ker extra personlighet &t den valkammade ytan
Denna vilja, att addera en humanistisk touche till
modernismens svala uttryck och strikta doktri-
ner, markerar trions intresse for de stolta skandi-
naviska designtraditionerna (fig. 11). "Skénhet at
alla”, "brukskonst”, "vackrare vardagsvara” - vi
kanner alla slagorden sa som de formulerades
i'borjan av férra seklet. Rent estetiskt tycks 50-
talets produktion inspirera mest, dess forfran-
de kurvor i naturmaterial. Samma 6nskan, att ge
sina objekt en sjal, utmarker Norway Says’ pro-
duktion.

Kanske i syfte att styra fritt fran den mest for-
malistiska skandinavismen har dagens skandi-
naviska formgivare utvecklat en osedvanlig om-
varldskoll. De kan konsten att sitta pa jobbet med
alla tio fingrar i luften och snappa upp nya tren-
der, fingrarna virvlar i luften som flimmerhar, flad-
drar i vindar fran Milano och London och Tokyo.
Inom musiken talar man om "sampling”. Idag &r
detta de flesta formgivares féredragna arbets-
form, inte bara Norway Says, att vdva samman
fragment il nagot eget. En no-nonsense metod
som i denna globaliserade era kénns minst lika
pl.'.agmatisk Som nagonsin Wegners vilja att grava
dér han stod. Bara mindre nationalromantisk.

Att mota kulturer, att lasa
gressiva tidskrifterna, att besok:
ovativa méssorna,

de mest pro-
a de mest inn-
att knyta kontakter med de
mest riskvilliga producenterna — att vara uppda-
tgrad ~det &r vad en skapelseprocess pa hogsta
niva handlar om idag. Och Norway Says dr mer
Uppdaterade 4n de flesta, Delvis som ett resul-

In that context, Norway Says provides a
refreshing sense of sensualism. The computer,
with its capacity for generating organic volumes,
has replaced the sharp old composing sticks;
and the works of the pioneers often display an
unneccesary ascetisism in comparison to the
Norwegians’ sculptural creations. It may ap-
pear in a colour, a surface treatment, a function.
a composition - a typical Norway Says product
always contains an element of surprise and hu-
mour that adds extra personality to the highly
polished surface.

This willingness to add a touch of humanity
to Modernism'’s cool expression and strict doctrine
marks the trio’s interest in the proud traditions of
Scandinavian design (fig. 11). "Beauty to the people”,
“implemented art”, “prettier everyday objects” - we
know all the slogans they coined at the beginning
of the last century. From an aesthetic point of view
the 50s seems to provide the most inspiration with
its seductive curves and natural materials. The same
desire to infuse their products with a soul is charac-
teristic for the output of Norway Says.

Perhaps in an attempt to steer clear of the most
formalistic Scandinaviaism, contemporary Scaf-
dinavian designers have developed a uniqué
awareness of what is going on in the rest of the
world. They master the art of sitting in their'af-
fices with all ten fingers to the weather, pick\ng
up new trends, their fingers whirl through the air
like cilia, fluttering in winds from Milan and Lon-
don and Tokyo. In the music business they use
the term "sampling”. Today, this is the preferred
working method of most designers, not only
those in Norway Says; to interweave fragments
into a personal expression. A no nonsense met-
hod that feels just as pragmatic in the age of glo-
balism as Wegner's willingness to dig where he
stood did in his day. Only less national romantic-

Meeting cultures, reading the most Pfo‘
gressive magazines, visiting the most innovative
fairs, networking with the producers willing to
take the highest risks - being updated — now-

wiiasm -

Fig.12 (Glass Same Same but Different, Muuto, Danma

tat av att man &r tre; i studion pa mangkulturella
Griinerlokka i Oslo studsar referenserna mot
de vita vaggarna, man spelar skisstennis med
varandra, snackar sig fram till I6sningar. Dartill
forestar man en designbutik i direkt anslutning
till kontoret. Ett effektivt sétt att halla sig a jour
och tjana en extra slant pa all denna samtidskun-
skap man samlat pa sig.

Vissa skulle sakert havda att denna ar-
betsmetod inte ar riktigt arlig. Att skapelsepro-
cessen inte bor handla om att komponera en
form utifran en samling lanade referenser, att
den snarare bor handla om "blixtar fran klar him-
mel, och "gudomlig inspiration” och om att lata
pennan glida forutsattningslost over papperet
tills en besjalad form plotsligt uppenbarar sig.
Norway Says internationella framgangar betonar
hur férdldrat det synsattet ar. Det egensinne och
de kommunikativa kvaliteter deras mobler besit-
ter visar bara pa betydelsen av att sta bredbent
mitt | informationsflédet. Och férresten, vad vore
alternativet? Att avskdarma sig fran omvarlden
har norska formgivare redan prévat. Som sagt.

Man skulle kunna tro att den dar dis-
kussionstennisen som killarna spelar pa kontoret

adays that is what creative processes on the
highest level are all about. And Norway Says are
more updated than most. Partly due to the fact
that they are three; in their studio, situated in
multicultural Griinerlokka, the references bounce
off the white walls, they play idea tennis, discuss
their way to solutions. In addition they run their own
design outlet next door to the office; an efficient
way of staying a jour and earning an extra buck or
two on all that contemporary expertise they have
acquired.

Some might claim that this is a slightly.
dishonest working method. That creative pro-
cesses shouldn't be about composing some
design based on a hodgepodge of borrowed
references, but rather about "flashes out of the
blue” and "divine inspiration” and about letting
the pen glide unrestrained over paper until some
animated form suddenly appears. The interna-
tional success of Norway Says illustrates how
outdated that view is. The independence and the
communicative power of their furniture only go to
show how important it is to have a sure foothold
right in the middle of the information flow. After
all, what alternative is there? Norwegian design-
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noter sonder deras forhallande, sarskilt som de
gor allt infor publik, infér butikens kunder. Men
nu ar det tio ar sedan samarbetet startade och
de ar fortfarande tillsammans och i slutandan
handlar det forstas om personkemi. Och om att
koka dragligt kaffe, Att trions snackiga arbets-
metod paverkar slutresultatet ar tydligt. Att vara
tre innebar att varje idé och varie linje far sig en
rejal genomkoérare. Skall man 6vertyga de andra
tva maste man ha gjort sin analys och vaskat
fram en tydlig argumentationslinje. Darfor kom-
municerar Norway Says produkter ovanligt di-
rekt med sina anvandare. Praktiskt taget allt de
ritar &r signaturprodukter. Eller som Matti Klenell
beskriver det nér jag ringer for att fraga hur han
tycker att vara pristagare utveckiats sedan 2004:

Visst, de har en pataglig hit-kansla. Det har de
alltid haft. Med aren har de blivit skickligare
P4 att trolla med det konventionella, att gsra
det redan existerande pa ett nytt stt. Break
var ett tidigt exempel. P4 senare tid utmarker
sig vattenkannan /'m Boo och glasen som ser
olika ut men rymmer lika mycket (fig. 12) (bada
for Muuto). Och stolen Spiine (Offecct) (fig, 13)
forstas, deras kanske basta produkt hittills.
Dar plockar de upp Bertoia och Eames och fu-
slonerar dem pé ett helt nytt stt. Spline har
dessutom lite av en illusorisk kvalitet, man fun-
derar for ett 5gonblick hur den sitter ihop och
ar konstruerad, en kvalitet som flera av deras
senare produkter ocks# besitter.

Om allt tycktes logiskt uppdelat forr —
na kreerade och producenterna pre
och sallan méttes de tu - s handlar al
och ge numera. Om den smélandske féretagaren
inte ska forlora sina basta designer till kosmopo-
litiska italienare eller belevade tyskar méste han
Coacha dem, vara ett initierat bollplank, fokusera
mer pa foradling an fﬁrsél]ning, Foridag fi
ingenting som stoppar skandinavisk:
frén att sska sig utomlands - s p
Vvérldens allg formsprak numera,

kreatérer-
oducerade
It om att ta

omogena ar

ers have already tried seclusion from the world.
One might imagine that the discussion
tennis those guys play in their office would wear
on their relationship, especially seeing as how
they do everything in full view of the public. in
front of their shop customers. But ten years have
passed since their collaboration started and they
are still together, and when all comes to all it is.
of course, a question of personal chemistry. And
about brewing good coffee. It is obvious that
the trio’s chatty method bears fruit. Being three
means that every idea and every line is given a
thorough shaking down. If you want to convince
the other two, it is necessary to have made a
proper analysis and polished one's arguments ill
they shine. That is why Norway Says’ products
communicate so unusually straightforwardly
with their users. Practically everything they de-
sign is a signature product. Or as Matti Klenell
puts it when | call him to hear how he thinks our
prize-winners have developed since 2004:

They certainly have a tangible intuition for hits.
They always have had. With the years they have
grown more accomplished at doing magic with
conventions, with presenting the already exis-
tent in a new way. Break was an early example-
More recent distinguished products are the
water jug /'m Boo and the glasses that all |00k
different but contain the same volume (fig- 12)
(both designed for Muuto). And of course the
chair Spline (Offecet) (fig. 13), which is possibly
their best product so far. There they have fu-
sed Bertoia and Eames in an entirely new man-
ner. In addition, there is some illusory quality
to Spline; you stop and wonder how it hangs
together and is constructed, a quality it shares
with several of their more recent products.

If things seemed to be more logically divided bed
fore - creators created and producers produ!fe
and seldom the twain did meet - then everythln?
seems to revolve around take and give no:::s
days. If the businessman from Smaland W

“dasas -

Fig.13
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Mablene Spline for Nasjonalmuseet, 2005, Offecct. Sverige. 20!
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Faktum &r att de flesta skandinaviska
mobelproducenter kan skatta sig lyckliga. Mo-
belformgivare ar trogna som fa. Till skillnad fran
exempelvis modeindustrin, dar sa gott som alla
designer tar examen i forhoppningen att starta
ett eget marke, haller mobelskaparna garna fast
vid en och samma uppdragsgivare hela livet. For
sadan ar traditionen. Ett litet tag till a&tminstone
Troligast ar att mobelindustrin med tiden kom-
mer att ta okat intryck av just modevarlden. Ska
formgivaren forbli producenten trogen kommer
det att kosta, dels i form av hojda arvoden men
ocksa via del i vinsten. Och ska de verkligt ton-
givande designerna tycka det modan vart att un-
derordna sig producentflaggan ar det inte osan-
nolikt att de gér som Lagerfeld, Galliano och
McQueen, kraver att fa rita en egen kollektion
under eget marke som komplement.

Det vore, om inget annat, ett effektivt satt
att markera for producenterna vem som faktiskt
ar foretagets storsta tillgéng. For det ar ju med
designer som med musiker: det ar Jagger och
Richards vi vill hora, inte deras skivbolagsdirek-
tor.

Norway Says férhallande till sina produ-
center ar vart ett eget kapitel. Senast jag talade
med trion var de pa vag till Paris f6r att ta emot
annu ett Wallpaper Design Award, det andra
i"ordmngen. den har gangen fér lampan Ginko
(Orsjo Belysning) (fig. 14). Bland de Gvriga pris-
tagara marktes Marc Newson, Norman Foster,
bréderna Bouroullec, Yves Saint Laurent och
Rolex. Det 4r i den ligan de tre norrmannen nu
spelar. Och 4nda valjer de att samarbeta med
SMa norska producenter.

Jag tror det finns tva anledningar. Dels
vel§kapen att den basta formgivningen alitid
springer ur djupgaende relationer

mellan formgi-

Vare och producent. Dels en vilja att stérka den
inhemska industrin,

I'en analys av Norway Says snabba fram-

géngar Qar det knappast att Overvirdera LK.

S betydelse. Men nar samarbetet initiera-

des hade Producenten knappt arbetat med sam-

to avoid losing his best designersto cosmopoli-
tan Italians or worldly Germans, he must coach
them, play ball with them, put more energy wm?
refinement than into retail. Because today there
is nothing to stop Scandinavian designers from
going abroad, now that the global formal fan-
guages have become so homogeneous. "
‘ The truth is that most Scandinavian iUt
niture producers can thank their \ucky‘svlf\;s“
Furniture designers are an uncommonly .al(h L"
breed. As opposed to, for instance, the fasl ‘\0{
industry, where practically every designer B(WVE
at es(abhsmng his or her own brand, iurgk f”
designers tend to stick to one furniture p;:‘ ‘l;;‘
till they die. Because tradition says SO. o
for a short while to come. Most likely the o
ture industry will come to be more mﬂuencmm
the fashion world. If a producer wants to 5
tain the fidelity of his designer, he will rh:;ages
pay a price for it, in part through mgheoﬂt o
but also in part through shares in the p’rEl (‘naﬁl
if the really influential designers are to fe -
is worth the effort to submit to @ Wii”gamm
bel, they will probably do like Lagerfe vmen i
and McQueen and demand to desfgﬂ e
collections as a complement to the\rft;;ien‘ i
If nothing else, that would be an € twge i
of forcing the producers to ackncév e
the company's biggest assets are. eimans:ll“
same rule applies to designers as to mu!; i
Jagger and Richards we want to hear, n
executive of their recording company-
Norway Says' relations with th
ers are worth a chapter of its ow“.way
spoke to the trio they were on lh‘elr il ek
to receive another Wallpaper Design e Girlo
second consecutive and this time VOVome( i
lamp (Orsjé lightings) (fig. 14)- Therman Fosleh
winners included Marc Newson. NO
the Bouroullec brothers, Yves Saint e
Rolex. That is the league these three‘ o sl
are playing in now. And yet they oP
rate with small Norweglan producers.mat pat
| think there are two reasons for

visass -

Fig.14

Lampe Ginko, Orsit Belysning, Sverige; 2007
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tida design. Man var kanda for sin hoga hant-
verkskvalitet, men dess Kkollektionskataloger
vittnade om svaga idéer och en stark vilja att
varna status quo. Att Norway Says anda valde
dem framstod vid tillfallet som onodigt @ngsligt,
sarskilt med tanke pa slagkraften i de produkter
de hade att erbjuda. Varfor vagade de inte brosta
upp sig infor varldsvana och trendsattande itali-
enare?

Men beslutet har visat sig vara ett lycko-
drag. | VD:n Dag Hielle har Norway Says hittat
den tillskyndare som alla unga formgivare soker;
om Norway Says vore en kvartett skulle Hjelle
formodligen vara den fjarde medlemmen. Att fa
forma ens forsta seritsa produkter i nara sam-
arbete med en jamngammal och kvalitetsmed-
veten och oradd landsman, dartill med kapacitet
att sprida produkterna internationellt, det ar fa
forunnat (fig. 15).

S fa forunnat, rent av, att Norway Says
gor vad de kan fér att bryta dodlaget. Det gar
inte manga intervjuer utan att de kommenterar
Norges brist pa kvalificerade producenter och
den barriar detta innebar for landets unga de-
signer. Och genom att forlagga produktionen
av sina egna, ofta tekniskt mycket avancerade
produkter, till hemlandet har man starkt bidragit
till ett rérligare och mer Konkurrenskraftigt de-
fignk\imal_ Forsaljningen okar, liksom export-

h

ramgang N och mate-
rialkdnnedomen, Men inte antalet internationellt

gangbara formgivare, verkar det. Inte dnnu.

Norway Says ar fortfarande ensamma
norrman pa den stora designscenen,

Fast det aringen som skrattar 4t dem langre.

“daags -

the certitude that the best design is always aresut
of deep relations between designer and producer.
In part a desire to strengthen local mduslr)‘ﬂ
In an analysis of Norway Says' quick riset

would be hard to underestimate the significance
of L.K. Hjelle. But when the collaboration wa‘s
initiated the company had practically no expefi-
ence with contemporary design. They were rec
og-nized for their high quality of craﬂsr.nansmp‘
but their collection catalogues bore w\tngss t'ﬂ
weak ideas and a strong inclination t(? ma\rf\aI:
the status quo. When Norway Says still dec\d;y
to go for them, it seemed like an gnneces}a‘:’ :
timid choice, particularly considering the in Eh
ent force of the products they could offe(.WrY.
were they afraid to strut their stuff for cosmopor

rendsetting Italians? |
o But the cgjemslon turned out to be ab::ss
eye. In Vice Director Dag Hijelle, Norway‘ a:y
found the enthusiastic em:ouragen'len5 i
young designer yearns for; if Norway Saé s
aquartet, Dag Hjelle would probablx bef o
member. To be given the opportunity mllabﬂlﬂ'
your first serious products in close Coe i
tion with a quality conscious fellow Nor:: ?neans
their own age who, to top it all off, lhad t :ell 9,
of spreading the products worldwide ... Wetl

re occurrence (fig. 15). "
o So rare, in fact, that Norway say:yi::(:'
they can to break the deadlock. Not r:\:‘g e
views are given without them ccmrﬂenrs 0
lack of qualified Norwegian produco; "ers.ﬁ\ﬂd
barrier that represents for yound Gk iwn‘ et
by anchoring the production of their o
technically highly advanced, produc!sm o
they have contributed signiflcantf‘/ dosignc
flexible and commercially competitive g0t
mate. Sales are on the increase: S0 ar:e
craftsmanship and material competen gilycﬂ“'"
But not the number of intemml:ﬂatl
patible designers, it would seem: Norvjeglaﬂﬁ"’"

Norway Says are still o€ No
the large design scene.

8.
anymo"
But at least nobody aughs at em

Fig.15

Sofa ogsstoler Tipood bordene Twin, LK. Hjelle. 2005
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